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From Slovenia’s Copova Devetka and
iconic casinos in the UK to Tibet's
Niyang River Visitor Centre and Hong
Kong's Hysan Place, it's all about
commercial space this month
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“We require from buildings two kinds
of goodness: first, the doing of their
practical duty well. Then, that they be
graceful and pleasing in doing it”

— Jobn Ruskin
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No risk, no reward
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Three UK casinos mediate between tradition
and contemporary playfulness
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A box of light
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Longchamp’s new Asian flagship store
exemplifies the youthful, fun spirit of the brand
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Godiva Hong Kong IFC invites you to indulge in
your sweetest fantasies
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Defying the norms
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The historic 2 Place de I'Opera in Paris is home
to the ground-breaking BNP Paribas office
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Sensory delight
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The Bubies store is a symphony of carefully-
selected elements of elegance and femininity
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What next for Central Market?
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Four architecture firms present their vision for
the future of Central Market
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A masterful plan
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The massive regeneration plan for King's Cross
will transform the place into a new social,
commercial, academic and residential hub
REBI+FEANSRBRELGUETPLELE
Wit - E - BifREEREEEN I

fantastic . systematic

ERAEF

Burkhardt Leitner's modular architecture
systems are perfect for temporary
constructions used at trade fairs, exhibitions
and presentation designs
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Tufting & weaving
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Andre Fu's debut collection for Tai Ping Carpets is
a testament to the company's profound artisanship
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A box of light

La Maison 8, Longchamp’s new Asian flagship store,
is a bright space filled with unexpected design touches
the exemplify the youthful, fun spirit of the brand

TEXT . SUZANNE MIAO
PHOTOGRAPHY : DANIEL TAM
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ou don't generally expect to see works of art in a retail space, much
less quirky, conceptual pieces by the likes of architect, artist and
designer Thomas Heatherwick, one of the judges for the Perspective
Awards 2011. But such is the nature of French luxury brand
Longchamp that its new Asian flagship in Hong Kong - La Maison 8,
located in the heart of Central — features not just one, but two of
Heatherwick's fantastical pieces.
The two sculptural furniture items — the Spun chairs and Extrusion bench
- form functional seating while also setting the tone for La Maison 8:
Longchamp might have an illustrious history dating back to 1948, but this is
no stuffy, stuck-up brand. Supermodel Kate Moss is the ‘face’ of Longchamp,
for a start. And under the leadership of architect and designer Eric Carlson,
the interior design of La Maison 8 is also imbued with a lightness, a sense of
playfulness, that isn‘t often seen in brands at this level of luxe. '

“Longchamp is a family brand and they have
a very refreshing approach,” says Carlson,
whose Carbondale architecture studio
developed the brand's new global store design
concept — that said, Carlson confides that he
doesn't like the word ‘concept’. “I prefer to use
the word 'idea’, and here the aim was to connect
the brand to its Hong Kong setting.”

This was achieved in the facade, for
example, by Carlson's interpretation of
traditional bamboo birdcages, whose bars he re-
presents in the form of ribbons of metallic
mesh, which wind around the full length of the
store’'s exterior. "The criss-cross or lattice also
connects to the Longchamp brand's pattern in
the lining of its bags,” he points out. “What we
wanted to do here was to link the brand's
identity to the architecture.”

The connect continues inside, where folding
screens and display walls echo not just
Longchamp's classic Le Pliage bags - these
folding bags are one of the brand's iconic
designs - out also traditional Chinese fans. The
Pliage bags adorn a large ‘pleated’ wall to the
left of the space as you enter the store, creating
shape, colour and a point of immediate visual
interest. Directly in front are Heatherwick's
Spun chairs, whose polished copper sheen
bounce and reflect light for added depth; sit on
a Spun and not only can you rock from side to
side, you could also spin around in a full circle, if
the whim took you.

Behind the Pliage display wall is perhaps La
Maison 8's most whimsical element — rarely
does retail interior design surprise and delight,
but the concealed, mirrored nook does
precisely that. At first glance, it looks like it
could be & discreet storage area. Step into the
space, however, and the backdrop of the Eiffel
Tower - perfectly, proportionally scaled -
reflects in the mirror, making it appear as if you
actually are in Paris.
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This playful note, which nods to the Eiffel
Tower elevator in Longchamp's Madison Avenue
store, both recalls the brand's quintessentially
French heritage, and reinforces the link
between Paris and Hong Kong.

Other key features of La Maison 8 are an
intimate, feminine space for Longchamp's
expanding ready-to-wear collection, a separate
room for the luggage range (where colours are
notably darker and materials more sombre than
the rest of the store) and a VIP salon, where
glass cases display historic Longchamp
products, including leather-covered pipes and
one of the original LM bags with the brand's
emblematic criss-cross motif. Also in the
luggage area is a large-scale oil on canvas by
mainland artist Liu Wei, entitled Purple Air D
No.3, part of his series of colourful, stylised
skyscraper cityscapes.

“We blended contemporary and modern
elements with warmth throughout the store; we
didn't want it to feel abstract or obscure,” says
Carlson. "It's a very vertical space, with
different sections distinguished by elegant
panels featuring the lattice pattern. We also
carved a serpentine route to lead people
through the store; we were inspired by the spirit
of travel. The idea is that as people move
through the space, they will discover new things
at each turn.”
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